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Lifestyle Vietnam 2025 continues to set new standards in terms of quantity and
quality to confirm its global vision. It is a must-attend event where you'll find
your place in the global lifestyle goods market and boost your company’s
success at one of the most important ordering events in Asia.

The fair showcases a great diversity of products for different living spaces and
lifestyle directions. It is a one-stop destination to see, touch and discover new
and exciting products. The buyers will find a comprehensive reflection of what
the market has to offer, with nine major product ranges: Home Décor and Hand
icrafts, Indoor and Outdoor Furniture, Houseware & Storage, Home Textiles
and Embroidery, Leather and Bags, Personal Accessories, Toys & Kids, Statio-
nery and HoReCa, Gifts & Ethnic Items.

Lifestyle Vietnam 2025 is a larger-than-ever experience and opens up new
possibilities for the buyers to find potential suppliers among almost 600
Vietnamese and international exhibitors (1,600 booths) at the fair. Lifestyle
Vietnam is the reliable gateway where the most prestigious buyers from every
corner of the world converge: It targets to have 3,000 international buyers,
from importers, department stores, home centers, chain stores to e-commerce
retailers, buying associations or sourcing agents. Lifestyle Vietnam is also an
ideal platform to approach the buyers for the market of 100 million people in
Vietnam and 690 million people in the South East Asia region (ASEAN). Exhibit
with Lifestyle Vietnam and generate new sales leads and establish relationships
with new businesses each day. Connect with thousands of potential and
influential buyers looking for new ideas and inspiration in person.

Welcome to Lifestyle Vietnam 2025
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Vietnam has been recog-
nized as one of the destina-
tions with the most potential
for international buyers of
home textiles and garments.
It is ranked as third top
textile and garment export-
ers in the world with an
annual exporter turnover of
over US$50 billion. The
major materials are silk,
cotton, hemp, linen, ramie
and wool and the major
products are bed linens,
bath towels, kitchen towels,
aprons, dresses, cushions,
scarves mixed with Asian
and Western culture, with or
without embroidery.
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HoReCa

& Stationery

The global HoReCa market,
encompassing hotels,
restaurants, and catering
services, is estimated to
reach USD350 billion by
2027, while the global statio-
nery market is poised for
substantial expansion, with
projections indicating an
increase to US$34.7 billion
by 2030. Lifestyle Vietnam
2025 offers a clear choice for
buyers to  conveniently
source for the latest statio-
nery and HoReCa products
in the region that can
elevate and differentiate
their business.



A lovely and eminently
creative approach to the
children’s living environment
makes use of furniture,
decorative objects, textiles,
toys and  accessories.
Lifestyle Vietnam showcases
wooden and soft toys
presented in the simplest
form to stimulating a child's
imagination and to create
endless playtime. Customers
will also find a beautiful and
unique selection of hun-
dreds of items of kids wear
for babies, pre-school and
kindergarten-aged
children...
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Accessories

Lifestyle Vietnam presents
many exquisite personal
accessories, including hand-
crafted jewelry like necklac-
es, bracelets, earrings... that
are unique and one of a kind
from different types of
materials such as buffalo
horn,  seashells, silver,
wood... There is also a wide
range of silk scarves, hats,
clogs, wearables, men'’s
gifts... always designed with
_ the latest trends in mind. The
e = main markets are North
America,  Europe, and

per Asia-Pacific.




HERITAGE

Lifestyle ~ Vietnam 2024
features fantastic ethnic
items from the regional
ethnic minorities in Vietnam
and other places in the
world, some of them are fair
trade organizations. All of
these products will make
your assortments unique
and different from other
suppliers, from traditional
dolls, hemp textiles with
indigo dyes and batik tech-
niques.. to wood carving,
metal  casting, beautiful
basketries...that you have
never yet seen.
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8 EXCEPTIONAL SHOWCASES
at Lifestyle Vietnam 2025

Lifestyle Vietnam 2025 focuses on Design and Sustainability. 8
exeptional showcases will be introduced at the event with the
support of internationally recognized designers and master
artisans

1. The House of Upcycling - A second to none creative space that
showcases wide range of upcycling products for responsible living
purposes

2. Heritage Living: An inspiring space that created by traditional
products of 54 ethnic minorities in Vietnam and redesigned for
stylish living with full of intriguing personal touches.

3. Art of Natural Fibers: Showcase of almost 1,000 weaving
patterns in Vietnam and its applications for interior designs

4. Treasures of Asian Textiles: Diverse range of textiles from the
South East Asian countries, India, Pakistan, Central Asia...will be
introduced lively at Lifestyle Vietnam 2025

5. Kids World: Unique designs of furniture, accessories and toys to
create a safe and stimulating environment for your children.

6. International Designers Space: Latest collections developed by
the well-known designers in USA, Sweden, Italy, Japan...

7. Master Artisans at work: A working space where 50 top master
artisans of Vietnam showing timeless techniques and ensuring that
each creation is a true masterpiece of skill and passion

8. Local Specialties of Vietnam: Wonderful space where the
buyers and exhibitors can enjoy the tastes of food and drinks from
the North to the South of Vietnam.






r <

S5

u" :

AN
This is my first trip to
Lifestyle Vietnam thanks to
the invitation of the fair
organizer. A very big surprise
since I have received an
order of 1 container of our
vetiver baskets from a
German buyer right in the
first day. I could not believe
day. Visiting buyers at since I have ever exhibited
Lifestyle are really serious these products in Europe but
business persons and they there's no order there ... Iam
highly  appreciated  the also very much impressed
design of our products. We ! with the purchasing power of
have concluded some ' the Vietnamese custom-
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time.Iwas managing Cambodia Vietnam and we are very,
companies  exhibited  in
in Cambodia and this year, 7

This is the ninth time we
pa\c/j|I_|on ?f ¢ ezh|b|to[s i §ll< very satisfied with the fair.
& hJewe "y prc; ies aLSJtNye?E We made an average of 50
T SRS el 8 W business contacts every
LifeStyle. The results were very
SMEs came on their own,

N

We came to LifeStyle for the 4th participated in Lifestyle
project, 4 Cambodian SME
positive, so I publicized the Fair
without financial support. We

orders from the US and ers..They have already paid
European buyers. Next in advance and got my

year, we will expand our contact for next orders.
booth.

know that Vietnam is rising as a
potential sourcing destination
in South East Asia I intend to
come next year".

Ms. Sola Heng, Mr. Nguyen Huy Thong, Ms. Marie Alexandrine,
Rajana Association, Cambodia Director of Ngoc Dong Co., Vietnam Director of Tahiana Creation, Madagascar



COUNTRIES EXHIBITED
AT LIFESTYLE VIETNAM

OCEAN

PACIFIC
OCEAN o
RUSTRALIA

VIETNAM MYANMAR NEPAL MADAGASCAR
LAOS SINGAPORE PAKISTAN AFGHANISTAN
CAMBODIA JAPAN CZECH REPUBLIC BOTSWANA
THAILAND KOREA NETHERLANDS TAJIKISTAN
MALAYSIA CHINA RUSSIA COLOMBIA
INDONESIA CHINESE TAIPEI/ TAIWAN SENEGAL AUSTRALIA
PHILIPPINES INDIA KENYA



FROM OUR BUYERS:.-.



"My goal when coming to Lifestyle Vietham 2024 is new
product development and meeting new groups,
especially ethnic groups. Lifestyle Vietnam is the only
source I know of, in the world, for this concentration of
traditional groups. We like to work directly, no middle-
man. So Lifestyle Vietnam is a great opportunity. I think
it is unique in the region and even the world. It saves a
lot of travel, and you get a lot of ideas and you can
compare and make decisions on the spot.”

Mr Ron Braggs
of Vermon Group, USA

The LifeStyle Vietnam was a very nice trade fair
and we placed already two orders. I've met
many new suppliers and seen a lot of familiar
ones. The atmosphere was perfect, the offered
items are very interesting for our business.
Thank you very much for the present at the fair
— the nice pictures from the beautiful country

Vietnam. Mr. Michael Gollnhofer

of Point Leasing GmbH, Germany

[ came to Vietnam on my way to Canton Fair in
China and I see that Lifestyle Vietnam was
perfectly timed before the China Fair. My expe-
rience so far has been overwhelming but
exciting. I found some very good Vietnamese
home decoration products at Lifestyle. I was
happy to have participated and will come again
next year. I hope your Fair will be soon bigger.

Mr. Kamal Ramchandani
of Rasheen International, Australia




INTERNATIONAL BUYERS VISITED

Lifestyle Vietnam by countries

Other countries, 15% Japan, 18%

Middle East, 5%

China, 4%

USA, 12%

Korea, 6%

Australia, 2%

Mexico, 3% Germany, 7%

Canada, 2%

South America, 2%
[0)

Denmark, 3% UK, 5%

Netherlands, 4% France, 5%
Spain, 3% Italy, 4%



SOME BUYERS SOURCED
at Lifestyle Vietnam
Menney BIGLOTS!
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Ci More Info

Website: https://lifestyle-vietnam.com/

LinkediIn: https://www.linkedin.com/company/lifestylevietnam/
Facebook English: https://www.facebook.com/LifestyleVietnamFair/
Facebook Vietnamese: https://www.facebook.com/LifestyleVN/
Instagram: https://www.instagram.com/lifestylevietnam/

Youtube: https://www.youtube.com/user/LifestyleVN

LifeStyle
waron 2025 |

(®) Ho Chi Minh City Office

« Address: No. 117/6 Vuon-Chuoi Street, Ward 4, District 3,
Ho Chi Minh City, Vietnam

« Tel: +84 933 068 025

* Email: info@Iifestyle—vietnam.cém

@ Hanoi Office

» Address: Ne.19, Lane 19, Lac Trung-Street,
Hai Ba Trung District, Hanol, Vietnam

« Tel : +84243 943 6016 ’

« Email: info@lifestyle-vietnam.com




